
	Autumn 1 Unit: Globalisation – Is the world shrinking?

	Expected Outcomes

Understand what globalisation is and how it affects economies, cultures, and the environment.
Identify key global connections through trade, technology, migration, and media.
Evaluate the benefits and challenges of globalisation for different groups of people.
Explore the role of TNCs and the global supply chain


	Developmental Focus Opportunities

Linked Activity: “Global Product Journey” Group Investigation / Fair trade activity
Communication and Language: Present a product's global journey from origin to consumer using key terms.
Physical Development: Build a physical world map using string, flags, and pins to trace supply chains.
Personal, Social and Emotional Development: Debate the fairness of fast fashion or global trade using case studies.
Literacy: Write a diary entry from the point of view of a factory worker or migrant in the global supply chain.
Mathematics: Interpret graphs showing global trade flows, internet users, or migration patterns.
Understanding the World: Investigate how globalisation affects people’s lives in different countries.
Expressive Arts and Design: Create an infographic showing positive and negative effects of globalisation.


	Key Learning Points
	Powerful Knowledge

	Definition and drivers of globalisation (transport, internet, TNCs).
How countries are connected through trade and communication.
Impact of globalisation on cultures, jobs, and the environment.
Case studies (e.g. Apple, Primark, Fairtrade chocolate).
	Globalisation is a powerful force shaping our world economically, socially, and environmentally.
These changes are uneven and can benefit or disadvantage different regions.
Individual choices (what we buy, wear, eat) link us to people globally.

	Subject-Specific Vocabulary 
	Reading Opportunities

	Globalisation
Interdependence
TNC (Transnational Corporation)
Supply chain
Trade
	Fairtrade
Outsourcing
Consumer
Cultural diffusion
Economic migration
	If the World Were a Village by David J. Smith – understanding global data in simple terms
News articles on fast fashion, Amazon, or climate protests
Oxfam Fairtrade campaign leaflets or websites
Case study: “The Global Sweatshop” from Geographical Magazine (adapted extract)

	Possible Misconceptions
	Cross-Curricular Links

	Globalisation only benefits rich countries.
All products are made in the country they are sold.
Only goods (not people or ideas) are globalised.
Globalisation is a new phenomenon (it has accelerated recently, but has long roots).

	English: Debates, persuasive writing
Maths: Data handling with global statistics
PSHE/Citizenship: Ethics, rights, and global responsibility
Art/Design: Visual presentation of global journeys



